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Talking to the media: why it matters and how to do it.
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How reporters start their day at
work
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this is what you do..
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step two.” ls ON B s
Atrmaospheric brown *"\——\
heuds enhare

chmate warming

ATV pOd s
LI el



THE PROBLEM ...

This is how the public perceives you




The Brain Explained




Before we get started -- tell me
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he newspaper death

watch

In 2008 the newspaper industry lost 16,000
jobs.

® In 2009 the newspaper industry lost 15,000
jobs.




® as for science reporting....

"The disastrous decline of the print news
business has probably been harder on
science than on any other reporting beat.
As things stand now, much of the useful
news on breaking science events comes
from blogs and mformal sources of varylng

+ i P y Gl A8 S WA SR GrE SNy U S S
AP ANpAl Bl v, < _ S".. AN I . L §5 N a0 S e

& A | by o N { . 9 '§._ ‘:.\1 o .\r\r - ) i Salane 5 N7 B2t A T TP AR 8 '. ) s 3 (:, AL T v - td

i o .',...i & . errbh ;; ) VN _ ,a. e U I S e 5 P ¥ " L e q, Xy # S ~ B Mo

s X AW ‘ | | ’1. Te - - =) v -l.' y N LA N’ "‘ q - - '\.,1;,.- g A P e Nk % ..\' L~ v i _{ _ N _ “ v ’ .' X\ - : ; A= e L 0 " ’y




What should you do!




Start talking

® If you don’t, who will?

® How come intelligent design got so much




S0, how do you tell
your story!?

® No one can translate your research better
than you




Are you afraid? Are
you worried that...

® you will be embarrassed

® you will be misquoted

® colleagues won't take you
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You must unlearn what you have learned -- Yoda

You need to learn

a hew set of
skills !




Know your messages

® core ideas you are trying to get across, not

necessarily sound bites.

® must be simple, but not necessarily

simplistic.
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Boil it Down

“If you were to boil your book down to a few words,
what would be its message?”




® never rely on your audience to do math in

their heads. Round off humbers and
translate them into conversational terms.
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® Compare and contrast: you may have
worked for months to produce a single
number, but it is useless unless you tell
what it means. Comparisons are a natural
way of putting a number into context. For
e BXAL Ie ‘on average, onl ‘one person dles
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® Explain significance versus magnitude: Lay
audiences do not understand the meaning
of significance in a statistical sense. Small
but significant difference can sound
unimpressive and unimportant. Try to
present data so that the magnitude is
strlklng Instead of saylng we ve seen a 4

N
,!.v. o | ) - A Sy Sty (T A o 1 JlA iy |
30 PRy ) A A ) e o € WE N, e - &) g
PR " Rk gt 03 _‘_"‘(o 22 .»Jra"_‘\,' "',t-" S f.;’ b
i i, WD M W AN S A SR gk S 3 G e
J.. ‘_-‘._.‘i, DS [AV A tias ST g PR T it i
.

oL oed '.-.‘ b T "’:,- .‘l\‘

W VRt < A Al gt X " y, XY Sy
ful aﬁ " s oy X Gt & ".( Ay . q _- N I V' .'v.-, LA™ K t‘,}'j' \‘ AR b""* ,- J e b 2
. SRS LI L B SRS Ve e A e @ f—‘ oY Y Yl e -l' B e VaVYal il a¥Ya "’ o | ('.; -’ P~ N
K g TanaemEnss My e al AR HA MM N NP RNrs G20 & 1N S ..‘.-;n'-,-- :y-»_ _\..:'-"f'
¥ A Y. 1 A | > i b | s o | TR L) i S v 4
F " . » S q N g

‘5@



® Instead of saying “a 90 percent increase in
population”

® say, “the population almost doubled.”

2 Instead of saylng, the Ilfetlme probablllty of _
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® Instead of saying, “Annual coral cover loss
was | percent over the last 20 years and 2
percent between 1997 and 2003”
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® Instead of saying “microbiota” say "tiny
living things.”

® Instead of “hypoxic” say "low on oxygen.”

® Instead of “trophic structure” say “food
web.
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Journalists are from Venus
Scientists are from Mars




many tensions are rooted in the different time frames




ON THE SCIEN(E NEWSBEAT ‘
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We do have some things in common
in our search for knowledge.
We are:

® curious

love discovery

analytical




But!!!




Scientists vs. Journalists

Bottom-line
Background

So What?

Supporting
Details
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worlds in collision

® SCIENTISTS ® JOURNALISTS...

® slow ® fast

driven by caution ® driven by deadline




Who's Looking Over
Your Shoulder?




Common misperceptions
about journalists

® The “media” are all the same
® They will misquote you

® They don’t know anything. They screw things up
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Common misperceptions
about scientists

® They caveat things to death

® Overly interested in process




Science coverage tends
to be either:

® Breaking news

® Features




VVhat makes a good
story?

A new and surprising discovery

Overturning conventional wisdom

Conflict or controversy




If you want to bore someone, tell them
everything you know...




Put the hay where the
mules can reach it

® frame it

® what is important. SO WHAT???
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of the ocean, but I don’t.”




\ J 5
¢ 7
LA - 4 !
46 /
., ’
l_ , ¢ -~
e / '
ANy
- 4 ~
. 5 ~
EF W
) A

@v

% {r\{’[wﬂ

L T —Q’i:(?t R
o\ s |l sl {rf:}&
I 7 L




VVhat the journalist
needs from you

® ability to explain the “so what”

® why is this finding important.

ow!

again, who cares and why n
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Remember! During the
Interview

® Be concise

® Avoid jargon




Don't be afraid to lead
the conversation

The real issue here is...
Yes, and in addition to that...

® | don't know that. What | do know is..
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advice:
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lllustrations

® photos

® graphics
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And most of all




this is not a waste of time




Let’ s role play...

we are at a cocktail party.




= Naney Baron

thanks to Nancy Baron!



